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Vision, Mission & Purpose

Why Keuka/Jerusalem?




VISION, MISSION & PURPOSE

Vision/Mission

4. To help students, residents, and visitors appreciate the cultural and natural

resources of the Finger Lakes Region and develop programs that would encourage
the conservation, preservation, and protection of those resources.
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Demographics

Generational Group Age Range Mail Survey Intercept
Generation X 23-43 34.10% 43.01%
Baby Boomer 44-61 51.16% 43.01%

War Generation
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LEADERSHIP & ORGANIZATION

History




BUSINESS CASE

Project Definition Study
Market Analysis




BUSINESS CASE

Project Plan
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WORKING TOGETHER (MOU)

Political Support for State Parks
Agreement




